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* Janiss Garza (author and chief assistant to Sparkle the        

Designer Cat, who blogs at Sparklecat.com) ð How to Make 

Your Editor Love You and Get More Writing Assignments 

* Alana Grelyak (musician, composer, writer, and actor whose 

film Catalogue was a runner-up in the 2013 Internet Cat Video 

Festival, bested only by Grumpy Cat®; blogger at                 

CatInTheFridge.com) ð Video Production 101 for Bloggers 

and Web Writers 

* Nancy E. Hassell (Founder/Editor-in-Chief of LIPet-

Place.com and President/Founder of Long Island Pet Profes-

sionals, LLC) ð Applying Journalism Ethics to Blogging 

* Marilyn Krieger  (author, Cat Fancy columnist, and certified 

cat behavior expert who blogs at TheCatCoach.com) ð      

Myth-Information about Cat Behavior 

* Brad & Rachel Phelps (President and Creative Director,     

respectively, Preston Media Group) ð Get Away from the  

Computer: How to Market Yourself  

* Amy D. Shojai (pet expert, media personality, award-

winning author of 26 pet care books and books in other genres;            

co-founder of the Cat Writersô Association) ð DIY EBook for 

Bloggers and Writers 

* Diane A.S. Stuckart (bestselling author of the Leonardo da 

Vinci historical mystery series, the Black Cat Bookshop series, 

and five historical romances; see Dianestuckart.com) ð      

Researching and Writing Techniques 

* Ruth E. Thaler-Carter  (New York-based freelancer,          

presenter, and owner of Communication Central) ð Editing 

and Proofreading 

* Bob Walker (co-author with wife Frances Mooney of       

The Catôs House, about their famous cat abode in San Diego; 

photographer; now creating a new cat headquarters in Virginia) 

ð Everyoneôs a Photographer: How to Stand Out in the Cat 

Crowd 

* Layla Morgan Wilde  (Canadian fiction and nonfiction 

writer, intuitive life coach, photographer, and blogger at                  

CatWisdom101.com) ð Fearless Photo Editing 101 

* Susan C. Willett (poet, photographer, blogger at           

LifeWithDogsandCats.com) ð Telling Tails Online: A Guide 

to Creating Engaging Dog and Cat Content 

A professional writersõ association encouraging professionalism among cat writers, 
photographers, artists, and broadcasters 

aŜƻǿ²ƻǊƭŘ tǊŜǎŜƴǘŜŘ ōȅ /ŀǘ ²ǊƛǘŜǊǎΩ !ǎǎƻŎƛŀǘƛƻƴΥ h¦w .9{¢ /hbC9w9b/9 9±9w  
 

A Fabulous Speaker Lineup Awaits You, October 30 - November 1, 2014, in Atlanta! 

The Award-Winning Newsletter of the Cat Writersô Association ǅ Summer 2014 

Complete CWA Contest information, more about the 2014 
MeowWorld Conference, articles, and news. See page 3. 

CWA CONTEST DEADLINE: JULY 1!!! INSIDE THIS ISSUE: 

τ DUSTY RAINBOLT, CWA CONFERENCE CO-CHAIR 

Dusty Rainbolt and Su Ewing, your 2014 CWA conference co-chairs, are working like crazy to finalize the list of speakers 

for our 2014 conference, MeowWorld Presented by Cat Writersô Association. So far we have a great lineup, and we expect it 

to get even better as the conference draws closer. And remember, the list below doesnôt even include the speakers booked by 

BarkWorld, which youôll also have the opportunity to attend. 

This is going to be the best conference ever, and everyone should be there! Keep in mind that the list of speakers is still     

preliminary and subject to change ï but be assured that the final schedule is sure to be fantastic. 

Other conference events also include a CWA Book Signing. To be eligible to sign books you must be either a current CWA 

member with full registration or a MeowWorld speaker. 

Weôre also holding our new Writersô Marketplace: Speed-Dating for Self-Publishers. Here writers and bloggers can meet 

with artists, web designers, book designers, layout artists, photographers, eBook experts, copy editors, proofreaders, and more. 

Whether you have talent or want to hire someone for your project, you can speed-date at the Writersô Marketplace, where skills 

and needs will match up to give your career a boost. 

The 2014 CWA Conference: Preliminary List of MeowWorld Speakers 

http://www.sparklecat.com/
http://www.catinthefridge.com/
http://www.lipetplace.com/#sthash.wAkakKZ2.RDoFqd8c.dpbs
http://www.lipetplace.com/#sthash.wAkakKZ2.RDoFqd8c.dpbs
http://www.longislandpetprofessionals.com/
http://www.longislandpetprofessionals.com/
file:///C:/Users/Karen/Documents/CWA/ISSUE%2022,%20SUMMER%202014/TheCatCoach.com
http://www.prestonmediagroup.com/
http://amyshojai.com/
http://www.dianestuckart.com/
http://www.communication-central.com/
http://www.thecatshouse.com/
http://catwisdom101.com/
http://lifewithdogsandcats.com/
http://lifewithdogsandcats.com/
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By CWA President  
Lorie M. Huston, DVM, CVJ 

tǊŜǎƛŘŜƴǘΩǎ aŜǎǎŀƎŜ 
 

Cat Writersô 

Association 
(www.catwriters.com) 

Officers 

 

LORIE HUSTON, DVM, CVJ, President 
Phone: 401-921-6369 

306 Bellman Ave, Warwick, RI 02889 

Email: loriehuston@pet-health-care-gazette.com 

  

DUSTY RAINBOLT, Vice President 
Phone: 972-724-0032 * Fax: 214-632-9367 

PO Box 293413, Lewisville, TX 75029-3413 
Email: dustycatwriter@pobox.com  

 

WENDY CHRISTENSEN, Secretary 
Phone: 603-878-1000 

256 Timbertop Road, New Ipswich, NH 03071 

Email: wendy@wendycats.com 

 

LYNN MILLER, Treasurer 
Phone: 609-306-7018 

14 Patrick Henry Court, Monroe NJ 08831 

Email: lynnmiller325@gmail.com 

  

Council of Directors 

Class of 2015 

BJ BANGS 

Class of 2014 

ANGIE BAILEY  

JOAN MILLER  

ALLIA ZOBEL NOLAN  

ROBIN A.F. OLSON 
 

Co-Founder/Lifetime Director  

AMY D. SHOJAI, CABC  
 

 Immediate-Past President 

SUSAN M. EWING 

  

MEOW Editor Emeritus  

BETSY STOWE 

  

Newsletter Editor 

KAREN PAYNE  
Phone 305-665-1639 * Fax: 305-665-1639 
PO Box 430784, Miami, FL 33243-0784 

Email: karen90new@gmail.com  

  

Webmistresses 

LORIE HUSTON, DVM, CVJ  
Email: loriehuston@pet-health-care-gazette.com 

LAYLA MORGAN WILDE  
Email: layla@laylamorganwilde.com 

 

CWA τ News & More News! 

May 1 marked the end of my first six months as your president. Wow, how     
the time has flown. Though the learning curve over the past few months has been 
steep, I am more thrilled than ever to be your president. 

I have lots of you to thank for guiding me through my first six months. But,       
ƛƴ ǇŀǊǘƛŎǳƭŀǊΣ LΩŘ ƭƛƪŜ ǘƻ ǘƘŀƴƪ {ǳ 9ǿƛƴƎ ŀƴŘ CǊŀƴ {Ƙŀǿ ŦƻǊ ǘƘŜƛǊ ƭƻȅŀƭ ǎǳǇǇƻǊǘ ŀƴŘ 
expert guidance. I also need to offer a huge thank-you to Dusty Rainbolt for being 
my vice president, my mentor, my friend, my supporter, and so much more. Dusty, 
LΩƭƭ ƴŜǾŜǊ ōŜ ŀōƭŜ ǘƻ Ǉŀȅ ȅƻǳ ŦǳƭƭȅΣ ōǳǘ ŘǊƛƴƪǎ ŀǊŜ ƻƴ ƳŜ ŀŦǘŜǊ ǘƘŜ ŎƻƴŦŜǊŜƴŎŜ ƛƴ    
Atlanta for all three of you. Without the three of you, these first six months would 
have been much rockier than they turned out to be. 
¢ƘŜǊŜΩǎ ōŜŜƴ ŀ ƭƻǘ ƎƻƛƴƎ ƻƴ ƛƴ /²! ƻǾŜǊ ǘƘŜ Ǉŀǎǘ ŦŜǿ ƳƻƴǘƘǎΦ tƭŀƴƴƛƴƎ ŦƻǊ ƻǳǊ 

upcoming conference is in full swing. Our conference coordinators, Dusty Rainbolt 
and Su Ewing, are working overtime to make this the biggest and best conference 
ever. Please join me in thanking them for their tireless efforts. 

Our annual contest is in full swing as well. I encourage all of you to gather your 
best pieces and enter them. Each and every one of you has the talent and potential 
ǘƻ ǿƛƴΣ ōǳǘ ȅƻǳ ŎŀƴΩǘ ǿƛƴ ƛŦ ȅƻǳ ŘƻƴΩǘ ŜƴǘŜǊΦ /ƻƴǘŜǎǘ ǊǳƭŜǎ ŀǊŜ ŀǾŀƛƭŀōƭŜ ƘŜǊŜΥ  
http://catwriters.com/wp_meow/?page_id=1201. Payment information and entry 
forms are available here: http://catwriters.com/wp_meow/?page_id=1581. 

For those of you who are unaware, we have established a new private        
members-only Facebook page that serves as a tool for networking and asking   
questions of other CWA members. All of you should have received an invitation     
to join the group, but if you did not and would like to join, please email me at   
loriehuston@pet-health-care-gazette.com ŀƴŘ LΩƭƭ ƘŜƭǇ ȅƻǳ Ƨƻƛƴ ǘƘŜ ƎǊƻǳǇΦ ¢Ƙƛǎ 
group is in addition to our public Facebook page and our ProList (email list), both   
of which will continue as previously. 
!ǎ Ƴŀƴȅ ƻŦ ȅƻǳ ŀƭǊŜŀŘȅ ƪƴƻǿΣ ǿŜ ƘŀǾŜ ŀƭǎƻ ƛƳǇƭŜƳŜƴǘŜŘ ŀ άaŜƳōŜǊǎ {ǇƻǘƭƛƎƘǘ 

/ƻƴǘŜǎǘΣέ ǿƛǘƘ ǘƘŜ ŎƘƻǎŜƴ ƳŜƳōŜǊ ōŜƛƴƎ ŦŜŀǘǳǊŜŘ ƻƴ ƻǳǊ ōƭƻƎΦ {ƻ ŦŀǊΣ ǿŜΩǾŜ       
chosen two members and the contest is being well-received. Congratulations to 
Betty Sleep and Christine Michaels for being the first two members featured.      
Another featured member will appear soon. 
L ƘƻǇŜ ǘƻ ǎŜŜ ȅƻǳ ŀƭƭ ƛƴ !ǘƭŀƴǘŀ ƛƴ hŎǘƻōŜǊΦ LŦ ȅƻǳ ƘŀǾŜƴΩǘ ǊŜƎƛǎǘŜǊŜŘ ŦƻǊ ǘƘŜ           

ŎƻƴŦŜǊŜƴŎŜ ȅŜǘΣ ǘƘŜǊŜΩǎ ƴƻ ǘƛƳŜ ƭƛƪŜ ǘƘŜ ǇǊŜǎŜƴǘΦ wŜƎƛǎǘǊŀǘƛƻƴ ƛǎ ƘŜǊŜΥ                
http://catwriters.com/wp_meow/?page_id=1201. 
 
Your president, 
Lorie Huston, DVM, CVJ 

Please Follow Us and Be Social 
Follow Us on Facebook: http://facebook.com/CatWriters 
Tweet with Us on Twitter: http://twitter.com/CatWriters 

Subscribe to our blog: http://feedburner.google.com/fb/a/mailverify?
uri=CatWritersAssociation 

http://www.catwriters.com
mailto:loriehuston@pet-health-care-gazette.com
mailto:dustycatwriter@pobox.com
mailto:wendy@wendycats.com
mailto:lynnmiller325@gmail.com
mailto:karen90new@gmail.com
mailto:loriehuston@pet-health-care-gazette.com
mailto:layla@laylamorganwilde.com
http://catwriters.com/wp_meow/?page_id=1201
http://catwriters.com/wp_meow/?page_id=1581
mailto:loriehuston@pet-health-care-gazette.com
http://catwriters.com/wp_meow/?page_id=1201
http://facebook.com/CatWriters
http://twitter.com/CatWriters
http://feedburner.google.com/fb/a/mailverify?uri=CatWritersAssociation
http://feedburner.google.com/fb/a/mailverify?uri=CatWritersAssociation
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INSIDE THIS ISSUE 

 

Register Now for BarkWorld/MeowWorld Presented by CWA 
 

LŦ ȅƻǳ ƘŀǾŜƴΩǘ ŀƭǊŜŀŘȅ ǊŜƎƛǎǘŜǊŜŘ ŦƻǊ ƻǳǊ ǳǇŎƻƳƛƴƎ Ƨƻƛƴǘ ŎƻƴŦŜǊŜƴŎŜ 
ǿƛǘƘ .ŀǊƪ²ƻǊƭŘΣ ƴƻǿ ƛǎ ǘƘŜ ǘƛƳŜΦ 5ƻƴΩǘ Ƴƛǎǎ ƻǳǘΗ  

Register at (http://catwriters.com/wp_meow/?page_id=1201) 

 

Make Reservations Today! 
 

The Westin Buckhead hotel, our CWA conference       

headquarters, is now taking reservations. Just mention        

BarkWorld or CWA or Cat Writer's Association           

when you make your reservation.  

Call 404-365-0065 or 800-253-1397. 

 
aŜƻǿ²ƻǊƭŘΥ hǳǊ .Ŝǎǘ /ƻƴŦŜǊŜƴŎŜ 9ǾŜǊ ΦΦΧΦΦΧΦм 
tǊŜǎƛŘŜƴǘΩǎ aŜǎǎŀƎŜ ΧΦΦΧΦΦΧΦ ΧΦΦΦΧΧΧΧΧΧΦΧΦн 
/²! /ƻƴŦŜǊŜƴŎŜ wŜƎƛǎǘǊŀǘƛƻƴ [ƛƴƪ ΦΦΧΧΧΦΦΧΧΦо 
¢Ƙŀƴƪǎ ǘƻ hǳǊ 9ŀǊƭȅ .ƛǊŘ {ǇƻƴǎƻǊǎ ΧΧΦΧΧΧΦΦΦΦ п  
²Ƙŀǘ IŀǾŜ hǳǊ {ǇƻƴǎƻǊǎ .ŜŜƴ ¦Ǉ ¢ƻΚ ΧΧΧΦр-6  
The CWA Contest Is Here! Send Entries Now ...7 
/²! /ƻƳƳǳƴƛŎŀǘƛƻƴ /ƻƴǘŜǎǘ wǳƭŜǎ ΦΦΧΧΦΦΦΦу-10    
/²! /ƻƴǘŜǎǘ wŜƎǳƭŀǊ /ŀǘŜƎƻǊƛŜǎ ΦΦΧΧΧΧΧΦΦΦΦмм  
/²! /ƻƴǘŜǎǘ {ǇŜŎƛŀƭ !ǿŀǊŘǎ ΦΦΧΧΧΧΧΧΦΦмн-14 
/²! /ƻƴǘŜǎǘ 9ƴǘǊȅ CƻǊƳǎ ΦΦΧΧΧΧΧΧΧΦΦΦΦмр-18 
/²! bŜǿǎ ΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΦ мф-20 
bƻƳƛƴŀǘƛƻƴǎ !ǊŜ hǇŜƴ ŦƻǊ /²! hŦŦƛŎŜǊǎ ΦΦΦΧΦнл 
!ǊǘƛŎƭŜΥ bƻ CǊŜŜ [ǳƴŎƘ ΦΦΧΧΧΧΧΧΧΧΧΧΦΦΧΦΦнм 
!ǊǘƛŎƭŜΥ 9ȄǇŀƴŘ ¸ƻǳǊ ±ƛǊǘǳŀƭ tŀǿǇǊƛƴǘ ΧΧΧΧΦнн 
!ǊǘƛŎƭŜΥ ²Ƙȅ hŦŦŜǊ ŀƴ hƴƭƛƴŜ bŜǿǎǊƻƻƳ ΧΧΦΦно 
Viewpoints: Animal POV & Furry Fiction .. 24-25 
!ǊǘƛŎƭŜΥ ¢ƘŜ ¢ƘŜǊŀǇƛǎǘΩǎ /ŀǘ ΧΧΧΧΧΧΦΧΧΦΦΧΦнс 
!ǊǘƛŎƭŜΥ IŜǊ aŀƧŜǎǘȅ vǳŜŜƴ aƛƭƭƛŎŜƴǘ L ΧΧΧΦΦΦнт 
/ŀǘǎ Ґ ²ƻǊƪǎ ƻŦ !Ǌǘ ΧΦΧΧΧΧΧΧΧΧΧΧΧΧΧΦну 
.ƛǘǎ ϧ .ȅǘŜǎ ΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΦнф-31 
²ŜƭŎƻƳŜ aŀǘ ΦΦΧΧΧΧΧΧΧΧΧΧΧΧΧΧΦΦΧΧΦом 
aŜƳōŜǊ ϧ aŀǊƪŜǘ bŜǿǎ ΧΧΧΧΧΧΧΧΧΧΧΦΦон 
¢ƘŜ /ŀǘΩǎ a9h² ΧΦΦΦΧΧΧΧΧΧΧΧΧΧΧΧΧΦΦΦоо    

 

A SPECIAL THANKS TO FETCHING COMMUNICATIONS 
 

I would like to formally thank Kristen Levine, Liz Lindley, and the rest of the team at Fetching        

Communications, for agreeing to handle the PR needs for our upcoming CWA conference. It should be    

obvious to all of us how important good PR will be to the overall success of the conference. As a CWA 

member, Kristen did not hesitate when approached about providing PR and immediately brought her entire 

team on board, putting them at our disposal. Please join me in thanking Fetching Communications for       

volunteering to help us make this yearôs conference a huge success! 

 
Your president, 

Lorie Huston 

http://catwriters.com/wp_meow/?page_id=1201


      Meow                                                                  Summer 2014                                                                          4 

 

 

 
/ŀǘ ²ǊƛǘŜǊǎΩ !ǎǎƻŎƛŀǘƛƻƴ /ƻƴŦŜǊŜƴŎŜ 

EARLY BIRD SPONSORS for 2014 
 

Each year, we rely heavily on the generosity of our sponsors to provide attendees with a fun        
and educational conference experience. From sponsoring awards that highlight the talents of our 
members to defraying the cost of special events and general conference costs, these sponsors are 
invaluable to CWA. Please join me in thanking the following companies for stepping forward early 

to renew their sponsorships or become new sponsors for our 2014 conference. 
 

AMERICAN ASSOCIATION OF FELINE PRACTITIONERS (AAFP) 
AdoptAShelter.com    

AMERICAN SOCIETY FOR THE PREVENTION OF CRUELTY TO ANIMALS (ASPCA) 
/!¢ C!b/L9w{Ω !{{h/L!¢Lhb  

CEVA 
CORNELL FELINE HEALTH CENTER 

DOG WRITERS ASSOCIATION OF AMERICA (DWAA) 
FETCHING COMMUNICATIONS 

HARTZ MOUNTAIN CORPORATION 
I-5 PUBLISHING (CAT FANCY) 

JACAT CATTERY   
LITTER-LIFTER® 

MORRIS ANIMAL FOUNDATION 
NESTLÉ-PURINA PETCARE COMPANY 

PET SITTERS INTERNATIONAL 
PETSAFE® (now includes Premier Pet Products) 

PIONEER PET®/STICKY PAWS® 
PRECIOUS CAT, INC. 

{9wD9!b¢Ω{ t9¢ /!w9 twh5¦/¢{Σ Lb/Φ 
AMY SHOJAI 

STURDI PRODUCTS, INC. 
THE INTERNATIONAL CAT ASSOCIATION (TICA) 

²hw[5Ω{ .9{¢ /!¢ [L¢¢9wϯ 
 

/²!Ω{ {L{¢9w hwD!bL½!¢Lhb{ 
DOG WRITERS ASSOCIATION OF AMERICA (DWAA) 

WOMEN IN THE PET INDUSTRY NETWORK (WIPIN) 

Thank You So Much!  
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Our Sponsors: What Have They Been Up To? 
BY CWA President Lorie Huston, DVM, CVJ 

We here at the Cat Writersô Association are indebted to our 

sponsors. Without their generous support, our conference and 

many of the benefits we are able to offer our members would 

not be possible. Because our sponsors are so important to us, 

we feel it is important to keep our members informed about 

their latest activities. 

The Cornell Feline Health Center is proud (and rightly 

so) of their 

new Citizen 

Science    

portal.        

Dr. Bruce Kornreich provides the following information: 

ñEstablished in 1974, the Cornell Feline Health Center 

(CFHC) is the oldest institute dedicated solely to fostering the 

well-being of cats worldwide. Our tradition of excellence    

continues today, in our 40th Anniversary, through the funding 

of cutting edge basic and clinical research, the education and 

support of veterinary professionals, cat owners, and breeders, 

and through a number of unique initiatives. 

ñOne such initiative is the establishment of a Citizen      

Science portal on our newly redesigned webpage. This exciting 

project allows cat owners/lovers and veterinarians to actively 

support ongoing CFHC-funded research projects by submitting 

samples and/or data to Cornell researchers investigating a    

variety of important feline health issues. By taking advantage 

of this one-of-a-kind opportunity, our generous supporters can 

become active participants in the process of improving the 

health and happiness of our feline friends everywhere. To take 

advantage of this unique opportunity, please visit our website 

at: http://www.vet.cornell.edu/fhc/.ò 

Another of our sponsors, Purina (Nestlé-Purina PetCare 

Company) has taken advantage of the feline 

phenomenon already popular in Europe and 

Asia to open the first ever Cat Café in the 

United States. Patrons sipped ñcatôachinosò 

while spending time with cats and learning 

about cats, cat health, and Purina ONEÈôs 28 

Day Challenge. Purina ONE® hopes this   

encourages conversation among cat owners and cat lovers 

alike. Carrie Ann Inaba, a champion for cats, judge on ABCôs 

Dancing with the Stars, and founder of The Carrie Ann Inaba 

Animal Project, partnered with Purina ONE® on this initiative 

to help improve the lives and well-being of cats everywhere. 

Purina ONE® also partnered with North Shore Animal League 

America (NSALA) to provide adoptable companion cats to 

mingle amongst patrons at the Cat Cafe. To learn more about 

the Cat Café or the 28 Day Challenge, please visit             

http://www.purinaone.com/ONESmartChange. 

Morris Animal Foundation has      

recently launched a much-needed campaign 

geared toward fighting cancer in both dogs 

and cats. As most of you are already aware,  

cancer is one of the leading causes of death 

in our companion animals, cats included. 

Cancer ends the lives of more dogs and 

cats than any other disease. Nearly 6     

million new cat cancer diagnoses are made 

each year.  Morris Animal Foundation 

hopes to further the fight against cancer   

by raising awareness. For more information about the Morris 

Animal Foundation Unite to Fight Pet Cancer campaign, please 

visit here: http://unitetofight.morrisanimalfoundation.org/ 

Precious Cat, Inc. recently announced the addition of a 

new product to their line: Touch of OutdoorsÊ litter. Touch   

of OutdoorsÊ will bring the outdoor       

experience in for your cat with litter that 

adds natural chemical-free prairie grasses to 

the litter. The Touch of OutdoorsÊ with 

natural chemical-free prairie grasses can 

help your cat feel less anxious, bored, and 

depressed, which translates into a happier cat 

environment. Touch of OutdoorsÊ is a hard 

clumping multi-cat litter that has natural 

chlorophyll for continuous odor control and 

has no airborne dust. 

You can find Touch of OutdoorsÊ Litter at PetCo and 

other independent retailers. For more information, call (877)

311-2287 or visit the website at http://www.preciouscat.com. 

Hereôs a little more information about our sponsor that you 

may not know. Kathy Elsey, co-owner/founder of Precious Cat, 

Inc., grew up on a farm ï where exposure to agriculture and 

other chemicals can cause an increase in cancer. In 2009, Kathy 

was diagnosed with multiple myeloma, the second most     

common blood cancer. This devastating disease is incurable 

and also occurs in cats. The Elsey family and Precious Cat have 

played a critical role in helping the Multiple Myeloma Re-

search Foundation (MMRF), the worldôs largest private funder 

of myeloma research, to improve and enrich lives by bringing 

innovative new treatments to lead to a cure. 

Our long-time sponsor, The International Cat Associa-

tion (TICA) , is delighted to announce its new coloring book, 

ñTICAôs Colorful World of 

Cats.ò Beautifully drawn by   

animal artist Karen Cannon, the 

book describes for children the 

important jobs cats held which 

brought them to be our beloved 

and cherished pets. From       

protecting the Egyptiansô grain 

to sailing the seas to protect the shipsô food and ropes, the cat 

has certainly found its way into our hearts and our laps. The 

coloring book, which teaches children respect for the cat, 

proper care, and how to earn a lifetime of devotion from an 

adoring furry friend, was produced with sponsorship from Dr. 

Elseyôs Precious Cat Litter. It is being distributed worldwide, 

free of charge, for TICA events. (continued) 

 

http://www.vet.cornell.edu/fhc/
http://www.purinaone.com/ONESmartChange
http://unitetofight.morrisanimalfoundation.org/
http://www.preciouscat.com/
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We would like to welcome one of our newest sponsors: 

Litter -Lifter® . The Litter-Lifter® was created with both the 

cat and the cat owner in 

mind. As most of us 

know, litter box issues 

are one of the most 

common reasons that 

cats are abandoned to 

shelters or rescues, or 

turned outdoors. A 

clean odor-free litter box can be of great benefit in preventing 

inappropriate elimination. The Litter-Lifter® was designed to 

make the cat ownerôs job as easy as possible by reducing the 

amount of dust produced in cleaning the litter while still    

keeping the litter box clean and fresh smelling. In addition,  

Litter-Lifter® is interested in partnering with cat rescue groups 

to promote cat welfare and education. For more information, 

see their website at: http://www.litter-lifter.com/. 

Our friends at the American Association of Feline        

Practitioners (AAFP) are 

proud (deservedly) of their 

efforts   to educate and    

provide resources for cat 

owners. Heather OôSteen, 

AAFP  executive director, 

shared the following news: 

ñThere are millions more owned cats than dogs in the 

United States, yet cats are half as likely to visit the veterinarian. 

Many cat owners believe their cat is independent, self-

sufficient, or will show obvious signs when they are sick indi-

cating they need veterinary care. The American Association of 

Feline Practitioners (http://www.catvets.com/) invites you to 

join us by helping to educate cat owners about the need 

for routine veterinary care (http://www.catvets.com/cat-owners/

caring-for-cats/cat-owner-must-know).  

ñThe AAFP created the Cat Friendly Practice (CFP)        

program (http://www.catvets.com/cfp/cat-owners) to improve 

the treatment, handling, and overall healthcare provided to 

cats. Veterinary practices that have earned this distinction have 

taken specific extra steps to   

assure they understand a catôs 

unique needs, create a low-stress 

environment, and implement 

feline-friendly standards.        

Currently, over 1400 practices have started the CFP program 

and already over 600 have been designated.ò 

In news from the Cat Fanciersô Association (CFA),    

CFA proudly announces its best cats in the 

Championship,  Kitten, and Premiership 

competitive classes for the 2013-2014 

show season. 

CFAôs Cat of the Year is GC, BW, 

NW Belamy Desiderada of Cinema, a   

Calico Female Persian born on June 24, 

2012. Desiôs breeder is Monika Vowe of 

Leverkusen, Germany. Her 

owners are Connie Stewart of 

Temple City, CA, and Blake 

Mayes and Dennis Adler of 

Boise, ID. Desi also took the 

highest honors at the Best-of-the

-Best competition at the CFA-

Dr. Elseyôs Precious Cat Litter 

World Championship Cat Show 

in Novi, Michigan, last November. The Championship compe-

tition is for unaltered pedigreed cats over eight months of age. 

The Kitten of the Year is GC, NW Dotdotdot Bornintheusa 

(Uncle Sam) of Wild Rain, a Chocolate Spotted Male Ocicat, 

born on March 25, 2013. Breeders/Owners are Roger & Nancy 

Brown of Elkhorn, NE, 

and David & Carol Freels 

of Pleasant Grove, CA. 

Uncle Sam was named 

second runner up in      

the Best-of-the Best  

competition at the CFA-

Dr. Elseyôs Precious Cat 

Litter World Champion-

ship Cat Show. The    

Kitten competition is for 

unaltered or altered, pedi-

greed kittens between the ages of four and eight months. 

The Premiership Cat of the Year is GP, NW Sandesox 

Justsweetness (Tommy) of Whitesox, a Blue Point Birman 

Neuter born on August 17, 2012. Tommyôs breeders are Karen 

Lane & Sandy Faust. He is owned by Karen Lane of Delray 

Beach, FL, Sandy Faust of Antioch, IL, and Yvonne Griffin of 

Casselbarry, FL. Tommy is the first  

Birman ever to receive the title of CFAôs 

Premiership Cat of the Year. Tommy 

was the third runner up in the Best-of- 

the Best competition at the CFA-Dr. 

Elseyôs Precious Cat Litter World 

Championship Cat Show. The Premier-

ship competition is for altered pedigreed 

cats over the age of eight months. 

These cats will be recognized, along 

with the top 24 other cats in each of the 

categories and the top three winners in each breed, at CFAôs 

Annual Banquet and Awards Dinner on Saturday, June 28, 

2014, in New Orleans, Louisiana. For a complete list of CFAôs 

2013-2014 National Winners, go to http://www.cfa.org/

NationalWinners.aspx. Congratulations to all the winners. ʍ 

Our Sponsors: What Have They Been Up To? (continued) 

We hope youôve enjoyed this brief synopsis of some  

of our sponsorsô latest activities. We also extend a special 

thank you to each and every one of our sponsors. Weôll 

continue to keep you updated on what they are doing      

to better the lives of cats everywhere.  

http://www.litter-lifter.com/
http://www.catvets.com/
http://www.catvets.com/cat-owners/caring-for-cats/cat-owner-must-know
http://www.catvets.com/cat-owners/caring-for-cats/cat-owner-must-know
http://www.catvets.com/cfp/cat-owners
http://www.cfa.org/NationalWinners.aspx
http://www.cfa.org/NationalWinners.aspx


      Meow                                                                  Summer 2014                                                                          7 

 

The annual CWA Communication Contest is a heady competition of excellence in communication, and 
the competition is stiff. Winning a Certificate of Excellence is an honor and bringing home a Muse Medal-
lion, a glorious accomplishment.  

Already contest entries have begun arriving in my PO Box, and I thank those early birds. The postmark 
deadline is July 1, 2014, but please send your entries before that if you can.  

A quick reminder that the rules, forms, category list, and Special Awards have been updated, so be sure 
to read them thoroughly before you submit. If you have any questions, Iôm here to answer them. Better to 
ask than to guess and be disqualified on a technicality! Please use the interactive PDFs of each form 
(found on the website) if possible, or else write very CLEARLY. Illegible entries will be disqualified. 

Judges Needed : Any Professional Member of CWA is qualified to judge, and I encourage one and all 
to sign up. This is the time to really experience the tremendous talent we have within our select group. 
Please email your Regular Category preferences to me at mkauthor@verizon.net. I will do my best to ac-
commodate your wishes, but it will be on a first-come, first-served basis. When picking your categories, 
please remember that you cannot judge a category you plan to enter. Please refer to the full list of our 
Regular Categories on page 11 of this issue of MEOW.  

Regular Category Entries : Everyone who judges or volunteers to assist the Contest Committee enjoys 
a discount on his/her own Regular Category entries as indicated on the entry form. If you are submitting a 
Regular Category entry and one or more Special Award entries, you must send all fees along with the en-
tries to Marci Kladnik at PO Box 592, Los Alamos, CA 93440. A single check is fine. The appropriate fees 
must accompany their respective entries.  

Entry Fees : Checks should be made out to the Cat Writersô Association. You may also pay your entry 
fee(s) using PayPal; please include a copy of your receipt with your entry. Note: Checks will not be cashed 
until August. 

E-books : It is important to remember, if the entrant wishes to enter an e-book version of his or her 
book, the entrant must make sure the category judges can download the book without cost and can read 
the e-book without difficulty on their computer or other device. 

Special Award Judges Needed : Please submit the names of people who might serve as Special 
Award judges, along with a brief statement of their expertise. A Special Award judge cannot be a CWA 
member. When submitting a name, include a valid 
email address and phone number. If at all possible, 
please ask the person whether he/she would be inter-
ested in judging. You donôt have to explain the con-
test; weôll take care of the explanations, but we would 
like to contact candidates who are interested. And re-
member, our Regular Category judging slots are open 
and waiting for your name. Sign up today!  
Good luck to all of you! Ǆ 

 

YES! I WANT TO BE A 2014 CONTEST JUDGE! 
(Please type or print legibly.) 

  

Please sign up now to judge the 2014 CWA Contest. Itôs easy.  

You can fill out this form OR simply send an email to Marci Kladnik. 
  

  ǅ __  I am a Professional member and volunteer to judge in the 2014                         

CWA Communication Contest. 
  ǅ __  I am an Associate member and volunteer to assist the 2014       

Contest Committee. 

    Although I understand that no category can be guaranteed to any judge, 

the categories I would most like to judge are (please list at least three) 

(1)_______________ (2) ________________ (3) ________________   
  

Send to CWA Contest Chair Marci Kladnik at PO Box 592, Los Alamos, 

CA 93440, or email mkauthor@verizon.net. 

  

NAME _______________  EMAIL OR PHONE _________________ 

The CWA Communication Contest is Nearly Upon Us!  
Please Send Your Entries as Early as Possible  

and Step Up to Judge the Contest.  
 

By CWA Contest Chair Marci Kladnik  

mailto:mkauthor@verizon.net
mailto:mkauthor@verizon.net


      Meow                                                                  Summer 2014                                                                          8 

 

GENERAL RULES:  

 

1. THE ENTRANT MUST COM PLY WITH ALL RULES . Deviation from the rules will result in rejection of an entry and loss  

of the entry fee. Entrants will be notified of disqualification in as timely a manner as possible. However, CWA is not responsible for 

disputed entries. Entries will be disposed of or returned at the entrantôs expense.  

2. ALL REGULAR CATEGORY AND SPECIAL AWARD ENTRIES MUST BE POSTMARKED BY JULY 1, 2014, to qualify  

for the contest. Mail all entries to CWA Contest Chair Marci Kladnik, PO Box 592, Los Alamos, CA 93440. Emailed entries will not 

be accepted. 

3. All entries must be sent in such a manner that they can be reasonably expected to arrive within 7 days of the July 1 postmark   

deadline. Regardless of the delivery method you choose, you MUST specify that the recipient need not be present in person to sign 

for the material. It is the entrantôs responsibility to package the entry carefully, so that it will not be damaged in transit. Posters and 

other large items should be packaged in tubes. CWA will not assume responsibility for items that arrive damaged or do not arrive      

at all.  

4. If you wish acknowledgment of receipt of your entry, do NOT contact the Contest Chair via email or phone, but include a  

stamped, self-addressed postcard with the entry or send via ñconfirmation receiptò mail (NOT ñregisteredò which requires a           

signature confirmation).  

5. NOTE: All checks are held until mid-July before being sent to the Treasurer for depositing, and therefore may not be cashed      

until weeks after sending your entry in.  

6. The contest is open to anyone whose work qualifies in any CWA contest category and was first published or broadcast between 

June 16, 2013, and June 15, 2014 (with the exception of Online Magazine or Newsletter, and Website, which will be judged live    

between August 1 and August 31, 2014).  

7. Entries must not have been published before in any medium. To qualify, previously published work must have been rewritten    

with at least 20 percent new content to qualify.  

8. Publication date is the published date cited on the entry. When there is a question regarding eligibility, it is the entrantôs              

responsibility to clarify the issue, that is, to include with the entry a signed letter from the publicationôs editor or publisher clarifying 

the date of publication. 

9. All contest entries must be published work. ñVanityò publications are not eligible. However, quality self-published professional 

work is eligible and will be judged based on the same criteria as all the other entries in a given category. It is the entrantôs               

responsibility to provide supporting documents with self-published entries to clarify that the work does, indeed, qualify under this 

rule. For example, self-published work MUST be offered for sale by professional outlets (that is, book stores, commercial websites, 

and other venues not owned by the author/artist).  

10. Entries in all categories should devote one-third or more space to cats. If an entry is not feline-specific, the work must at least  

relate to them or it will be rejected. 

11. Foreign language entries will be accepted, but they must be accompanied by a complete English translation. Entrants must provide 

three copies of the original that clearly show the date and name of the publication, and three copies of the translation. Bear in mind 

that the judges cannot judge the quality of the translation; they will base their decision solely on the English language content. Entries 

in graphic arts categories are the exception, as they need no translation. 

 

2014 CWA COMMUNICATION CONTEST RULES  

Read carefully. The General Rules (1-21) apply to all contestants.  
Read ALL of them and the Category-Specific Rules that apply to your category. 

If, after reading the rules, you have any questions, please contact  
the Contest Chair for clarification PRIOR to sending in your entry. 

  

(continued) 



      Meow                                                                  Summer 2014                                                                          9 

 

12. An entry must be entered in a Regular Category to be considered for a Special Award. Send one additional copy of the piece 

along with a Special Awards entry form to the Contest Chair for each Special Award entry (Exceptions: For the Shojai Mentor 

Award and the Michael Brim Distinguished Service Award, submit three copies of each nomination form. No additional entry form  

or copies are needed for consideration for the Presidentôs Award; the winner of the Presidentôs Award is chosen from among the 

Muse MedallionTM winners, and all Muse MedallionTM winners are automatically considered.) 

13. An individual person or entity may submit an unlimited number of entries, but each individual work can be entered only one   

time in one Regular contest category. In other words, the same individual work may not be entered in more than one category. (See 

Graphic Art exceptions below under Category-Specific Rules.) 

14. Anyone may submit an entry on behalf of an author/artist, but the award will be presented solely to the author/artist of the entry.  

15. A volunteer discount is available to current CWA members only. CWA professional members who volunteer to judge in the    

contest and CWA associate members who volunteer to assist the Contest Committee will receive a discount on their Regular entry  

fee as specified on the entry form. 

16. All judges are chosen by the Contest Chair and the Contest Committee. Entries in the Regular Categories are reviewed and  

judged independently by three professional CWA members and their scores are averaged by the Contest Chair to determine the     

winner. Winners of Special Awards are selected by judges who are not CWA members and are not affiliated with the awardôs      

sponsor; each Special Award category is judged by one judge. Special Awards sponsors may be shown the winning entry before      

the award is given, but that decision is at the discretion of the Contest Committee. 

17. Entries will not be returned. Judgesô decisions are final. Situations not specifically addressed in these rules may arise from time   

to time and shall be adjudicated by the Contest Chair and the Contest Committee. 

18. The Contest Chair has the right to make category changes as deemed necessary. The Contest Chair may also delete or combine 

categories if there are not sufficient entries. What constitutes sufficient entries is decided by the Contest Chair, but there is no         

absolute minimum number of entries for any category to be judged. If, in the opinion of the judges, no entry represents excellence 

within a category, no award will be given. 

19. Regular Category award finalists receive a CWA Certificate of Excellence and shall be notified in October. In order to earn a   

certificate, the individual must score an average of 90 or higher based on the scores submitted by the three judges for each category. 

The winner in each Regular contest category shall receive the CWA Muse MedallionTM. Special Award winners shall receive        

recognition as specified in the Special Awards list. 

20. Contest results will be announced at the Annual CWA Awards Banquet and published in the Winter 2014 MEOW newsletter and 

on the CWA website at www.catwriters.com. Please do not call the Contest Chair or anyone on the Contest Committee to ask if you 

have won. Those who do not have access to the Internet or the CWA newsletter may enclose an SASE for a list of winners. Please 

mark on the back of the envelope ñCWA Contest Winners.ò 

CATEGORY -SPECIFIC RULES: 

Submit each Regular Category entry with a SINGLE ENTRY FORM and THREE HARD COPIES of the piece. 

The CWA Entry Form, with category and subcategory noted, must accompany each entry and must be sent to the Contest Chair along 

with the total entry fee at the time of entry. An entry that is missing any element (required number of copies, entry form, non-working 

URL, entry feeé) will be considered incomplete and will not be judged. ALL ENTRIES MUST BE COLLATED and ENTRY 

FORMS MUST BE LEGIBLE. Illegible entries will be disqualified. (If possible, please download the interactive PDF from the CWA 

website and keyboard directly onto it.) If entry fees are paid online via PayPal, include a copy of the receipt with your submission. 

Provide THREE clean photocopies of the entry in a large enough format to be read. If the judge has difficulty reading an entry, it may 

be disqualified. Online articles, columns, and blog posts must be submitted in hard copy along with the original URL and publication 

date included so that entries may also be viewed online at the judgesô discretion. The exceptions are the categories Online Magazine 

or Newsletter, and Website, which will be judged live on the Internet during the judging period as specified below. For these        

categories only, submit an entry form with the URL included. 

2014 CWA COMMUNICATION CONTEST RULES (continued) 

(continued) 

file:///C:/Users/Karen/Documents/CWA/ISSUE%2021%202014/www.catwriters.com
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1. Audio/Visual entries must be submitted in their original form; that is, a transcript of a radio or television program is not acceptable 

ð an actual audio or video recording must be entered. Video entries must be submitted as a DVD that plays in a standard DVD player 

or, if published online, as a URL link. If an entire radio or television program is less than 10 minutes long, the entrant may select his/

her three best short programs and enter them as a single entry. Entries must be submitted in the name of the program host; guests are 

not eligible to win. 

2. Blog entries may be posted either on corporate or nonprofit sites, or as an individual. Submit your three best blog posts in hard 

copy with the original URLs and publication dates included so that entries may be viewed online. Judging will take into consideration 

the overall look and feel of the blog as a whole in addition to the three best posts. No other single blog entry within the contest year 

may be entered as a single article in any other category. The exception is that DIFFERENT individual posts may be entered, but only 

in the Editorial or Humor categories. 

To qualify for these categories, personal blogs must 1) have been posted one or more times weekly for at least one year, with the   

first blog post dated on or before the first day of the current contest year specified in General Rule #6 (this will be verified by judges); 

2) include proof of the past monthôs traffic to the blog site via a copy of the first page of an online stat counter such as Google      

Analytics, StatCounter, or another traffic counter that shows visits and page views to the blog; 3) state how the blog is being 

monetized ð through ads, sponsored posts, or use as an authorôs platform to sell or promote books, speaking engagements, or        

education. The judges assigned to the category will check to make sure this monetization is on the blog; otherwise the blog will  be 

disqualified.  

Blogs on corporate or nonprofit sites automatically qualify and do not require the above qualifications. However, if you are blogging 

on a corporate, nonprofit site or on a monetized blog that posts less than once a week, you should consider entering your blog in one 

of the ñOnline Articleò categories.  

3. In the Books categories, e-books will be accepted. The author is responsible for providing the Contest Chair some means of       

enabling judges to read the e-book for free, such as an Amazon.com gift card or coupon code. The submitter of self-published books 

must also provide supporting documents containing sales figures and commercial sales venues not owned by the author. 

4. Columnists (magazine, newspaper, newsletter, and online categories) must choose only their three best columns and submit them 

as a single entry. None of these three best may be entered as a single article in any other category. The exception is that DIFFERENT 

column installments may be entered, but only in the Editorial or Humor categories. (A column appears regularly in the same          

publication[s] with the same column title, byline, slug, URL, and/or artwork. If the same column appears in both print and online  

media, only one triplicate entry can be made.)  

5. All Graphic Arts  category photos or illustrations may appear again as a part of a writing entry (for example, as part of a         

magazine article or a book). All entries will be judged solely in the original published form (either printed or online), NOT by art or 

photographic prints, which may be of higher quality. Submissions should only include three copies of the best published printed piece 

or URL for online work. 

6. For the Newsletter categories, a newsletter is distinguished from a magazine in that the newsletter does not take paid advertising 

and is sold only to subscribers (that is, it is not sold on newsstands). Single cat breed newsletters and nonprofit/charitable newsletters 

are the exception in that they may take paid advertising. 

7. In the Newspaper categories, when an entry first appeared as a syndicated article, in those specific cases where a syndicated writer 

is not able to obtain actual copies of the published newspaper articles, the entrant may provide a copy of the original article and a  

letter of authentication from the syndicate editor. 

8. Online articles/columns must be submitted in hard copy along with the original online URL with publication date included so   

that online entries may also be viewed online at the judgesô discretion. Online columnists must comply with Category-Specific Rule 

#4 above. 

9. The categories Online Magazine or Newsletter, and Website will be judged directly from the entrantôs website between August 1 

and August 31, 2014. For these categories only, submit an entry form with the URL included.  

10. Category IX.5 Photographic Art is defined as any photo that has been altered in any way, either digitally or manually. ʍ 

2014 CWA COMMUNICATION CONTEST RULES (continued) 
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I.1 Monthly Magazine: National  

I.2 Magazine Article: Health & General Care 

I.3 Magazine Article: Behavior & Training 

I.4 Magazine Article: Rescue/Advocacy 

I.5 Magazine Article: Any Other Topic 

I.6 Magazine Column 

 

II.1 Newspaper Article: Health & General 

Care  

II.2 Newspaper Article: Behavior & Training  

II.3 Newspaper Article: Rescue/Advocacy  

II.4 Newspaper Article: Any Other Topic  

II.5 Newspaper Column  

 

III.1 Newsletter: Breed Specific  

III.2 Newsletter: National Circulation 

III.3 Newsletter: Regional or Membership  

        Circulation 

III.4 Newsletter Article: Health & General Care 

III.5 Newsletter Article: Behavior & Training 

III.6 Newsletter Article: Rescue/Advocacy 

III.7 Newsletter Article: Any Other Topic 

III.8 Newsletter Column  

 

IV.1 Short Story  

IV.2 Poem  

IV.3 Humor  

IV.4 Brochure, Pamphlet, or Short Publication 

IV.5 Annual or Long Publication 

IV.6 Opinion Piece, Essay, or Editorial 

IV.7 PR/Humane Education/Press Kits 

 

V.1 Books: Fiction 

V.2 Books: For Children 

V.3 Books: Health & General Care  

V.4 Books: Behavior & Training  

V.5 Books: Gift  

V.6 Books: Poetry 

V.7 Books: Other 

VI.1 Video, DVD, or TV Production  

VI.2 Broadcast, Audio -- Any Format  

 

VII.1 Online Magazine or Newsletter 

VII.2 Online Article: Health & General Care 

VII.3 Online Article: Behavior & Training 

VII.4 Online Article: Rescue/Advocacy 

VII.5 Online Article: Any Other Topic 

VII.6 Online Column 

 

VIII.1 Blog: Health & General Care  

 (URL plus 3 blog posts) 

VIII.2 Blog: Behavior & Training  

 (URL plus 3 blog posts) 

VIII.3 Blog: Rescue/Advocacy  

 (URL plus 3 blog posts) 

VIII.4 Blog: Entertainment  

 (URL plus 3 blog posts) 

VIII.5 Blog: Any Other Topic  

 (URL plus 3 blog posts)  

VIII.6 Website 

 

IX.1 Black & White Photograph (Single)  

IX.2 Black & White Photography (Series)  

IX.3 Color Photograph (Single) 

IX.4 Color Photograph (Series)  

IX.5 Photographic Art 

IX.6 Cartoon  

IX.7 Illustration (Single) 

IX.8 Illustration (Series)  

2014 CWA COMMUNICATION CONTEST REGULAR CATEGORIES  

ã 

The Muse Medallion TM  
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 AWARD #1: The AAFP CAT FRIENDLY AWARD , sponsored by the American Association of Feline Practitioners (AAFP), 

is presented to the entry that best educates cat owners about the benefits of going to a Cat Friendly Practice. Appropriate topics 

include why it is beneficial to the cat and owner to visit a practice that is cat friendly, including, but not limited to, staff           

understanding of feline friendly handling, decreased stress associated with the visit, increase in the quality of care and medicine 

provided, and communication to cat owners of the importance of routine veterinary care. Qualifying entries include newspaper  

or magazine articles or columns, or a series of articles or columns (print or online), and radio or television broadcasts. This  

award consists of $500 and a commemorative framed certificate. 

  

AWARD #2: The AdoptAShelter.com ADOPT A HOMELESS CAT AWARD,  sponsored by AdoptAShelter.com, is         

presented to the entry that best describes the plight of homeless or feral cats and/or the joy of cat adoption and/or improving     

the quality of life of cats in a shelter environment. Entries will be judged for quality as well as the ability to persuade the reader. 

Qualified online only entries include single articles, features, columns, series of articles, short stories, websites, blogs, videos, 

photos, or any other accepted online venue. The award consists of a $500 Amazon.com gift card and inclusion in the           

AdoptAShelter.com online library. 

  

AWARD #3: The CEVA HUMAN -ANIMAL BOND AWARD , sponsored by CEVA, is presented to the entry that best reflects 

and promotes the strengthening of the human-animal bond, highlighting the bond between a cat and owner, as well as their     

relationship with their veterinarian as another direct caregiver. Entries will be judged for exceptional quality and on the ability   

to convey this concept and connect with the reader. Qualified entries include single articles (print or online), features, columns, 

short stories, books, and poetry. This award consists of $1000 award and commemorative certificate.  

  
AWARD #4: The DR. JIM RICHARDS CORNELL FELINE HEALTH CENTER VETERINARY ISSUES AWARD, 

sponsored by Cornell Universityôs Feline Health Center, is presented to the highest-quality entry on the topic of technological 

advances, research, new medical developments, or innovations in feline veterinary medicine. Qualifying entries include single 

newspaper, magazine, or newsletter articles; columns or series of articles (print or online); blogs, a website, single books, or   

radio/television broadcasts, designed to educate the general cat-owning public about new developments. This award consists     

of $500.  

  

AWARD #5: The FANCY FEAST® LOVE STORY AWARD , sponsored by Purina, is presented to the entrant whose       

work best captures the magic of the loving relationship between cats and their owners. Highest consideration goes to those  

works that are skillfully written/produced, and technically accurate. Qualified entries include single books, articles (print           

or online), features, columns, short stories, poems, blogs, radio or television submissions. This award consists of $500 and          

a commemorative award.  

  

 AWARD #6: The FRISKIES® WRITER OF THE YEAR AWARD, sponsored by Purina, is for the writer who has done     

the most during the contest year to promote the welfare, health, and proper care of cats, which includes providing sensory   

stimulation to keep cats healthy and happy. This award is for ña body of workò and can include different publications during    

the contest period. Single entries do not qualify; therefore, multiple books, newsletters, print articles, online articles, columns, 

stories, blogs, websites, and series in any pet or non-pet consumer publication qualify. The award honors writing excellence  

and the ability to communicate technical information in a clear and creative manner to better educate cat owners and help 

 improve the lives of cats. A maximum of 10 articles or items published within the contest period may be submitted. Choose  

only your best work! This award consists of $500 and a cat figurine. 

  

AWARD #7: The HARTZ ® EVERY DAY CHEWABLE VITAMIN AWARD , sponsored by Hartz Mountain Corporation,   

is given to the highest-quality entry on the topic of older cats. Topics can include, but are not limited to, adoption, health,       

innovative care, and senior-for-senior programs. Qualifying entries include a single book, article (print or online), brochure, 

newsletter, editorial, blog, photograph, or commercial radio/TV tape. This award consists of $500 and a commemorative plaque.      

(continued) 

2014 CWA COMMUNICATION CONTEST SPECIAL AWARDS 

NOTE: If you have questions about any of the Special Awards,  
please contact Contest Chair Marci Kladnik at mkauthor@verizon.net. 

  

mailto:mkauthor@verizon.net
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 AWARD #8: The HARTZ ® GLAMOUR -PUSS AWARD, sponsored by Hartz Mountain Corporation, honors the best         

single entry on the topic of feline skin and coat care. Qualifying topics include, but are not limited to, coverage of home and   

professional grooming, parasite control, nail care, teeth and ear care, and feline skin/coat disorders. Written and pictorial works 

in all media are acceptable, including articles, books, blogs, websites, online magazine, online newsletters, and videotape   

broadcasts. This award consists of $500 and a commemorative plaque.  

 

AWARD #9: The HARTZ ® MILK REPLACEMENT FOR KITTENS AWARD , sponsored by Hartz Mountain Corporation, 

is awarded to the best single article (published in a newspaper, magazine, newsletter, or professional online venue), or single  

radio or television broadcast on the topic of rescuing kittens. Appropriate topics include ñhow toò articles, stories about feral  

kitten rescue, early spay and neuter, orphaned kittens, and kitten adoption. This award consists of $500 and a commemorative 

plaque.  

 

AWARD #10: The ñIN THE SPOTLIGHTò AWARD, sponsored by the Jacat Cattery, home of award-winning, pedigreed 

Japanese Bobtail Cats, is presented to the entry that best advances the protection, preservation, and promotion of pedigreed cats 

and/or the pedigreed cat fancy. This includes breed rescue as well. Qualifying entries include all media. This award consists      

of $500, a certificate, and a Maneki Neko. 

 

AWARD #11: The KARI WINTERS RESCUE AND REHABILITATION AWARD , sponsored by TICA, is awarded to    

the best single article or column (published in a newspaper, magazine, newsletter, or professional online venue) or single radio  

or television broadcast on the rescue and rehabilitation of cats or kittens from shelters or rescue groups for the purpose of     

adoption to forever homes. Entries are judged on compelling personal accounts and the education of readers on the need for   

rescue. This commemorative award consists of a $500 and a plaque.  

  

AWARD #12 (NEW!) : The LITTER -LIFTER ® LITTER BOX AWARENESS AWARD  is given to the entry showing        

the importance of litter box awareness in regards to a catôs physical and emotional health. Eligible entries include blogs, online 

and print columns and articles, videos, radio broadcasts, and podcasts. Special consideration will be given to articles aiding cat 

owners in caring for their cat's litter box, and articles that have the potential to save catsô lives. The award is $750 and a        

commemorative item. 

 

AWARD #13: The PRO PLAN® PEDIGREED CATS AWARD, sponsored by Purina, is presented to the writer or creator of 

the best entry of the year that focuses on cat breeds, pedigreed cats, and professional breeder issues including, but not limited to, 

health, care, nutrition, and showing cats. Qualifying entries include entire publications, such as breed or breed club newsletters, 

magazines, articles, stories, blogs, photographs, or illustrations in any professional venue, featuring purebred cats. This award 

consists of $500 and a commemorative bowl.  

  

AWARD #14: The PURINA® CAT CHOW ® NUTRITION AWARD, sponsored by Purina, is presented to the best column or 

article (print or professionally published online), blog, or book entry on the subject of feline nutrition. Highest consideration goes 

to those works that are both skillfully written and technically accurate. The recipient cannot be an employee of or associated with 

a pet food company at the time that the entry is judged. This award consists of $500 and a commemorative pewter bowl.  

  

AWARD #15: The PURINA® ONE® HEALTH AWARD, sponsored by Purina, is presented to the outstanding single article 

(print or professionally published online) or blog reporting on feline health issues. Articles are judged on excellence of writing 

and technical accuracy; significance of the topic and public education impact on feline health are also considered. This award 

consists of $500 and a commemorative pewter bowl. 

  

AWARD #16: The PURINA® KITTEN CHOW ® KITTEN AWARD, sponsored by Purina, is presented to the author of       

the outstanding entry on caring for kittens. Qualified entries include single books, articles, labeled series, columns, short stories, 

blogs, and websites. Entries will be judged on writing excellence and content accuracy. This award consists of $500 and a     

commemorative pewter bowl. 

 

 

 

 

(continued) 
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AWARD #17: The STICKY PAWS ® TRAINING AWARD , sponsored by Pioneer Pets/Sticky Paws®, is presented for the best 

article or tape entry on training techniques. Entries should have a ñhow-toò focus. Appropriate entries are labeled series or single 

articles (print or professionally published online), columns, blogs, websites, online newsletters, and television/radio broadcast 

tapes on topics such as (but not limited to) litter box training, proper scratching behavior, trick training, or training cats to stay 

off countertops, tables, or other forbidden places. This award consists of $1000 and a commemorative certificate.  

 

AWARD #18: The TIDY CATS ® FELINE BEHAVIOR AWARD, sponsored by Purina, is presented for the best entry on    

the subject of feline behavior. Highest consideration goes to those works that are both skillfully written and technically accurate. 

Qualified entries include single books, articles, features, columns, blogs, websites, online magazines, or online newsletters and 

should educate readers while promoting a positive approach to understanding and dealing with feline behavior. This award    

consists of $500 and a commemorative pewter bowl.  

  

AWARD #19: The WORLDôS BEST CAT LITTER-ARY AWARD, sponsored by Worldôs Best Cat Litter®, is presented for 

the outstanding novel, short story, poem, or radio/television dramatic script which portrays cats and cat ownership in a positive 

way. All fiction genres are eligible. Highest consideration goes to those entries that include cats as an intrinsic part of the plot. 

Works will be judged for the exceptional, individual quality (ñvoiceò or ñvisionò) of the writer/creator. Eligible works may be 

published in print or electronic media; any scripts or videos must also provide proof of production. This award consists of $500 

and a commemorative pewter bowl. 

 

 AWARD #20: The SHOJAI MENTOR AWARD , sponsored by CWA Founder and Past President Amy D. Shojai, recognizes 

the CWA member who has offered guidance, encouraging counsel, support, or other help that has had a direct and positive      

influence on anotherôs writing/publishing success. Qualifying mentor experiences are limited to those occurring within the past 

three contest periods (approximately the last three years). The recipient shall exemplify the highest ideals of the CWA vision,  

that is, to promote communal support, networking, and mutual respect between colleagues. Only CWA members are eligible    

for this award. This award consists of $500 and a commemorative item. 

  

AWARD #21: The MICHAEL BRIM DISTINGUISHED SERVICE AWARD , sponsored by CWA, honors extraordinary 

achievement and communications excellence. It recognizes the person who, by word, deed, public communication, and          

professional excellence, best promotes the ideals, mission, and best interest of the Cat Writers Association. Nominees can      

include, but are not limited to, writers, editors, or publicists whose published work or actions have had a significant impact on 

improving the quality of life of cats, educating the public, promoting responsible cat breeding and ownership, and/or facilitating 

the professional growth of cat writers. The honoree shall receive $500 and his or her name engraved on a permanent              

commemorative plaque (at the offices of the Cat Fanciersô Association Foundation).  

 

AWARD #22: The KUYKENDALL IMAGE AWARD is sponsored by CWA, and is presented to the outstanding ñimageò     

entry featuring cats ï whether photography, illustration, or graphic art. This may be a single piece or series entry, including, but 

not limited to, photos/artwork published in a magazine, newspaper, newsletter, book, pamphlet, calendar, poster, greeting card,   

or commercial online publication. This award consists of $250 and a commemorative item.  

  

AWARD #23: The CWA PRESIDENTôS AWARD, sponsored by the Cat Fanciersô Association, is presented to the best entry 

among all Muse MedallionTM winners in the regular contest categories. This ñBest of the Bestò requires no additional copies be 

submitted of entries. Muse MedallionTM winners shall be automatically entered and considered for the honor. This award        

consists of $250 and a commemorative item. ʍ 

  

2014 CWA COMMUNICATION CONTEST SPECIAL AWARDS 

Good luck to everyone! 
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This entry form is available online at www.catwriters.com in interactive PDF format. 

Please use the online form if possible. 

2014 Cat Writersô Association Communication Contest 

Regular Categories Entry Form 
 THERE IS A SEPARATE FORM FOR SPECIAL AWARD ENTRIES.  

DO NOT USE THIS FORM FOR SPECIAL AWARD ENTRIES.  

 

PLEASE READ THE COMPLETE RULES on our website at www.catwriters.com or in the current 

CWA newsletter posted online. 

Entries must be postmarked no later than July 1, 2014.  

NO LATE ENTRIES ACCEPTED. NO EXCEPTIONS. 

The contest entry fee is $15 per entry. A volunteer discount is available to CWA members only. CWA 

Professional members who volunteer to judge in the contest and CWA Associate members who volunteer 

to assist the Contest Committee may pay $8.50 per entry. 

Please make your check payable to Cat Writersô Association; payments must be in U.S. funds. You may 

also pay using PayPal at http://catwriters.com/wp_meow/?page_id=1581.  

Submit THREE copies of each entry, along with ONE copy of this entry form per entry and your check (or 

payment receipt) to Contest Chair Marci Kladnik, PO Box 592, Los Alamos, CA 93440. 

 

__ I am an associate member and volunteer to assist the 2014 Contest Committee. 

__ I am a professional member and volunteer to judge in the 2014 CWA Communication Contest. 

  

NAME OF AUTHOR OR ARTIST  _____________________________________________  
 

CWA MEMBER IDENTIFICATION #  _________  
 

ADDRESS  ________________________________________________________________  

TELEPHONE (day) _________  (evening) ___________ EMAIL _____________________   

 

Name, Address, Phone of Submitter (if different from Author/Artist) 

 __________________________________________________________________________  

 

CATEGORY NAME AND NUMBER (Example: I.3 ï Magazine Article ï Behavior and Training)  

 __________________________________________________________________________  

TITLE OF ENTRY  _________________________________________________________  

 

NAME OF PUBLICATION OR PUBLISHER  _____  Issue/Publication Date(s) _________  

  

I certify that this entry was first published or broadcast between June 16, 2013, and  

June 15, 2014, and that it meets all the requirements as stated in the Rules. 

  

Entrant or Submitterôs Signature  ____________________________  

 

ENTRY CHECKLIST  
__  Each entry is submitted in triplicate with one entry form per entry. 

__  My fee is enclosed, payable to the Cat Writersô Association in U.S. funds.  

__  My fee was paid via PayPal and the receipt is enclosed. 

__  A self-addressed, postage-paid postcard is included for acknowledgment of receipt of entry (optional).  

__  Questions? Email Regular Categories Chair Marci Kladnik at mkauthor@verizon.net.  

  

MAIL ENTRIES TO  

Contest Chair Marci Kladnik, PO Box 592, Los Alamos, CA 93440.  

   

http://www.catwriters.org
http://www.catwriters.com
http://catwriters.com/wp_meow/?page_id=1581
mailto:mkauthor@verizon.net
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2014 Cat Writersô Association Communication Contest 

Special Award Entry Form 
 THERE IS A SEPARATE FORM FOR REGULAR CATEGORY ENTRIES.  

DO NOT USE THIS FORM FOR REGULAR CATEGORY ENTRIES.  
 

PLEASE READ THE COMPLETE RULES on our website at www.catwriters.com or in the current 

CWA newsletter posted online.  

Entries must be postmarked no later than July 1, 2014.  

NO LATE ENTRIES ACCEPTED. NO EXCEPTIONS.  

The fee is $5 per Special Award entry (in addition to the fee that accompanies Regular Category 

entries). Please make your check payable to Cat Writersô Association; payments must be in U.S. 

funds. You may also pay using PayPal at http://catwriters.com/wp_meow/?page_id=1581.  

ALL ENTRIES FOR SPECIAL AWARDS MUST ALSO BE ENTERED IN A REGULAR 

CATEGORY (with the exception of FRISKIES® WRITER OF THE YEAR AWARD). 

Submit ONE copy of each Special Award entry, along with ONE copy of this entry form and your 

check (or payment receipt), to Contest Chair Marci Kladnik, PO Box 592, Los Alamos, CA 93440.  

  

NAME OF AUTHOR OR ARTIST  _____________________________________________  
 

CWA MEMBER IDENTIFICATION #  _________  
 

ADDRESS  ________________________________________________________________  

TELEPHONE (day) ___________ (evening) ________________ EMAIL _______________  

 

Name, Address, Phone of Submitter (if different from Author/Artist) 

 __________________________________________________________________________  

REGULAR CATEGORY NAME AND NUMBER in which entry is entered (Example: I.3 ï    

Magazine Article ï Behavior and Training)  

 __________________________________________________________________________  

 

SPECIAL AWARD for which entry is entered  ____________________________________  

 

TITLE OF ENTRY  _________________________________________________________  

 

NAME OF PUBLICATION OR PUBLISHER  _____  Issue/Publication Date(s) _________  

 

I certify that this entry was first published or broadcast between June 16, 2013, and  

June 15, 2014, and that it meets all the requirements as stated in the Rules. 

 

Entrant or Submitterôs Signature  ____________________________  

 

ENTRY CHECKLIST  
__ All entries have also been entered in a Regular Category (with the exception of Friskies®  Writer of the Year 

Award). 

__ For each entry, one copy is submitted along with one copy of this entry form, for each award. 

__ My fee is enclosed, payable to the Cat Writersô Association in U.S. funds. 

__ A self-addressed, postage-paid postcard is included for acknowledgment of receipt of entry (optional). 

__ Questions? Email the Contest Chair at mkauthor@verizon.net. 

 

MAIL ENTRIES TO  

Contest Chair Marci Kladnik, PO Box 592, Los Alamos, CA 93440.  

  

This entry form is available online at www.catwriters.com in interactive PDF format. 

Please use the online form if possible. 

http://www.catwriters.com
http://catwriters.com/wp_meow/?page_id=1581
mailto:mkauthor@verizon.net
http://www.catwriters.org
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2014 Cat Writersô Association Communication Contest 

 Shojai Mentor Award Nomination Form  
  
  

The SHOJAI MENTOR AWARD , sponsored by CWAôs past president, Amy D. Shojai, 

recognizes the CWA member who has offered guidance, encouraging counsel, support, or       

other help that has had a direct and positive influence on anotherôs writing/publishing success. 

Qualifying mentor experiences are limited to those occurring within the past three contest periods 

(approximately the last three years). The recipient shall exemplify the highest ideals of the CWA 

vision, that is, to promote communal support, networking, and mutual respect between colleagues. 

Only CWA members are eligible for the award. The honoree shall receive $500 and a              

commemorative award.  

 Nominations of any CWA member may be submitted by any individual (member or     

nonmember). The ñSubmitterò must be the direct beneficiary in the mentor relationship. Multiple 

nominations of one individual by several different people are allowed. (Impact of individual     

mentor experiences weighs most heavily and a ñgroup vote/campaignò for an individual is strongly 

discouraged. It shall not influence the judging one way or another.) The ñNomineeò contribution 

must go beyond that individualôs required duties as defined by his/her employment ï in other 

words he or she cannot be ñpaidò to act as a mentor (i.e., an editorôs routine purchase, editing, or 

publishing of a Submitterôs work does not qualify, nor does a book doctorôs revision, nor an 

agentôs sale. To qualify, the mentoring must reach above and beyond the ñnormal or routineò  

business relationship one would expect the agent, book doctor, editor, or other professional          

to   extend to any of his/her other clients). You may not nominate yourself. Nominations shall be 

reviewed and a recipient selected by the contest committee. There is no entry fee required to   

nominate someone for this award. 

  

(Please type or print legibly.)  

NAME OF NOMINEE  __________________________________________________________  

ADDRESS  ___________________________________________________________________  

TELEPHONE (day) _______________ (evening) ___________ EMAIL __________________ 

NAME OF SUBMITTER ________________________________________________________  

ADDRESS  ___________________________________________________________________  

TELEPHONE (day) _____________ (evening) ____________ EMAIL ___________________  

  

Please provide a brief summary of your mentor experience, including direct, positive professional 

results of the relationship. (Please keep the summary to one single-spaced page.) 

  

ENTRIES MUST BE POSTMARKED NO LATER THAN JULY 1, 2014.  

  

Send this completed form and all attachments in triplicate to 

  

Contest Chair Marci Kladnik  

PO Box 592 

Los Alamos, CA 93440 

Email questions to mkauthor@verizon.net 

 
This entry form is available online at www.catwriters.com in interactive PDF format. 

Please use the online form if possible. 

mailto:mkauthor@verizon.net
http://www.catwriters.org
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2014 Cat Writersô Association Communication Contest 

Mi chael Brim Distinguished Service Award Nomination Form 
  

 The MICHAEL BRIM DISTINGUISHED SERVICE AWARD , sponsored by 

CWA, honors extraordinary achievement and communications excellence. It recognizes the 

person who, by word, deed, public communication, and professional excellence best promotes 

the ideals, mission, and best interest of the Cat Writersô Association. Nominees can include 

(but are not limited to) writers, editors, or publicists whose published work or actions have  

had a significant impact on improving the quality of life of cats, educating the public,          

promoting responsible cat breeding and ownership, and/or facilitating the professional growth 

of cat writers. The honoree shall receive $500 and his or her name engraved on a permanent 

commemorative plaque (at the offices of the Cat Fanciersô Association Foundation).  

 CWA members and non-members are eligible for this award. Nominations must be 

made by a CWA member in good standing. You cannot nominate yourself. The submitter must 

explain his or her reasons for nominating the person, i.e., explain how the nominee has       

published and/or performed in some extraordinary fashion to benefit cats or cat writers.      

This should include a detailed description of what the nominee has done, whether a one-time 

accomplishment or a listing of publications and activities over time, for example. Referral to 

specific publications, articles, websites etc., is not required, but can help the judges in making 

their decision. 

 Michael Brim was instrumental in his lifetime by promoting many things that        

benefited cats ï increasing the awareness, education, and responsibility of owners and         

improving the lives of cats overall (as advertising director of Cats Magazine); publicizing     

the value of purebred cats, responsible breeding, and the showing of cats (as the Cat Fanciersô   

Associationôs first public relations and marketing manager); and facilitating writersô and      

illustratorsô professional growth (in co-founding the Cat Writersô Association). Our goal is     

to honor others whose writing and deeds share and reflect Michaelôs varied accomplishments. 

  

(Please type or print legibly.)  

NAME OF NOMINEE  _______________________________________________  

ADDRESS  _________________________________________________________  

TELEPHONE (day)___________ (evening) _________ EMAIL _______________   

NAME OF SUBMITTER  _____________________________________________  

ADDRESS  _________________________________________________________  

TELEPHONE (day) ___________ (evening) ________ EMAIL _______________   

  

Please provide a brief summary of your nomineeôs accomplishments.  

(Please keep the summary to one single-spaced page.) 

  

ENTRIES MUST BE POSTMARKED NO LATER THAN JULY 1, 2014.   

Send this completed form and all attachments in triplicate to 

 Contest Chair Marci Kladnik  

PO Box 592 

Los Alamos, CA 93440 

Email questions to mkauthor@verizon.net 

 
 

This entry form is available online at www.catwriters.com in interactive PDF format. 

Please use the online form if possible. 

mailto:mkauthor@verizon.net
http://www.catwriters.org
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CWA Welcomes Our BarkWorld Partner & Our Sister Organizations:  
Dog Writers Association of America & Women in the Pet Industry Network 

 

CWA has maintained a special relationship with the Dog Writers Association of America (DWAA) for some time 

now. Because of our similar interests, CWA and DWAA typically cross-promote each other on a regular basis. That  

relationship will continue, and we are officially recognizing DWAA as one of our sister organizations. CWA encourages 

all DWAA members to attend our BarkWorld/MeowWorld Presented by the Cat Writersô Association conference and 

welcomes DWAA members to attend our annual awards banquet (held during the conference) as well. 

Needless to say, BarkWorld is another organization we will be cross-promoting as our joint conference approaches. 

For those of you who do not already know, CWA has partnered with BarkWorld to present BarkWorld/MeowWorld 

Presented by CWA. If you have not already registered for the conference, this is the time to do so. We hope to see a  

record-setting number of CWA members at the conference this year. We believe the joint conference experience (pairing 

BarkWorld and the CWA annual conference) will offer more chances to learn, network, and have fun than ever before. 

We would also like to welcome our newest sister organization, Women in the Pet Industry Network (WIPIN). 

WIPIN, as the name implies, is a network for professional women involved in any part of the pet industry. Members 

invest to profit from and with each other. As a professional journalistic association dedicated to cats, CWAôs mission 

meshes well with that of WIPIN. WIPIN offers a number of benefits to its members, including monthly growth calls,   

an annual conference and awards show, and a private Facebook page perfect for networking with fellow members. 

CWA is pleased to be able to partner with all of these organizations (DWAA, BarkWorld, and WIPIN). We hope    

to have a long and mutually beneficial relationship with all three. 

CWA MEMBER SPOTLIGHT CONTEST 
 

Our ñMember Spotlight Contestò began a few months ago. Essentially, one CWA member is chosen at random each 

month and is featured on our blog. Chosen members are notified via email and asked to submit the information they would 

like to appear in their feature. We hope that you all enjoy the opportunity to meet and find out a bit more about some of 

your fellow CWA members. 

So far, weôve chosen two members. Betty Sleep was our very first spotlight member. You can read her post here: 

http://catwriters.com/wp_meow/?p=1625. Congratulations, Betty. 

Christine Michaels was our second winner. Christine is featured here: http://catwriters.com/wp_meow/?p=1677. 

Betty and Christine were both wonderful examples to kick off our Member Spotlight series. A new Member Spotlight 

is coming soon. You have to wait to find out who the lucky winner is though. Has curiosity gotten the better of you yet? 

CWA President Wins Winn Feline Foundation Communications Award 
 

Lorie Huston, veterinarian, certified veterinary journalist, and president of CWA, was awarded the Winn Feline Foundation 

Media Appreciation Award. The award was presented to Dr. Huston for her tireless advocacy, supporting the health and 

well-being of all cats. Huston is the first practicing veterinarian to receive the award, which was presented at the 2014  

BlogPaws conference in Las Vegas by Steve Dale, a member of the board of the Winn Feline Foundation and the inaugural 

recipient of the award. ñThe Winn Feline Foundation Media Appreciation Award was created to thank journalists who   

support and promote awareness of feline health,ò Dale shared with BlogPaws. ñMost important is communicating  

information to the general public regarding cat health and welfare, and supporting additional research ï as we need to learn 

so much more.ò Past recipients of the Winn Feline Foundation Media Award have included Dale, Beth Adelman,  

Pam Johnson-Bennett, Amy Shojai, Kim Thornton, Kari Winters, and Darlene Arden. 

Congratulations, Lorie! 

CWA NEWS 

  

τ CWA President Lorie Huston, DVM, CVJ 

http://catwriters.com/wp_meow/?p=1625
http://catwriters.com/wp_meow/?p=1677
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Hurry! You have only until June 30 to contact the CWA Nominating Committee if youôre interested in serving the            

organization by running for office. We have several important leadership positions to fill effective November 2013. 

We are currently seeking qualified candidates for the following offices:  

 (1) VICE PRESIDENT 

 (2) TREASURER 

 (3) FOUR COUNCIL SEATS (TWO-YEAR TERM)  

Any Professional member (not Associate) may serve in these elected offices. If any Professional member wants to            

volunteer for consideration or wants more information such as job descriptions, please contact the Nominating Committee   

Chair, BJ Bangs, at bjbangs@yahoo.com or call (717) 397-9531. You can also contact committee members Linda Hardie 

(lkhardie@sbcglobal.net) and Barbara Florio Graham (BFG@SimonTeakettle.com). Check out our nominations and elections 

guidelines at http://catwriters.com/wp_meow/?page_id=1123. 

Anyone interested in holding office or in nominating another professional CWA member for office must notify us AS SOON 

AS POSSIBLE and absolutely no later than June 30. The Nominating Committee will interview all candidates and select an   

official slate, which will be announced to the membership immediately via our web site, ProList, and email membership list.  

The slate will also be published in the Fall MEOW. The election will be held at the CWA Membership Meeting at our conference 

in November. 

The Nominating Committee will interview everyone who inquires, so donôt be shy! We hope that former CWA Council 

members and others with organizational leadership experience will consider serving as top officers now, when CWA needs you 

the most.  

CWA is a wonderful international organization. A variety of voices, perspectives, and backgrounds will help us be even   

better. And youôll find that serving in office will also help YOU grow personally and professionally.  

We cannot move forward without new leadership, so contact us! 

 

Nominations Are Open for CWA Leadership Posts 
By BJ Bangs, CWA Nominating Committee Chair 

CWA NEWS 
(continued)  

CWAõS 2014 CONFERENCE  

MEOWWORLD  

in conjunction with  

BARKWORLD  

Atlanta, Georgia  

MAKE PLANS NOW!  

Quarterly Quote  
òNo amount of time can erase the memory of a good cat  
and no amount of masking tape can ever totally remove  

his fur from your couch.óñ Leo Buscaglia  

Oct. 30 - Nov. 1  

mailto:franshaw1@juno.com
mailto:lkhardie@sbcglobal.net
mailto:BFG@SimonTeakettle.com
http://catwriters.com/wp_meow/?page_id=1123
http://www.quotationspage.com/quote/30483.html
http://www.quotationspage.com/quote/30483.html
http://www.quotationspage.com/quote/30483.html
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Notorious TV huckster Kevin Trudeau has been sentenced 

to 10 years in prison for criminal contempt for violating a 

2004 federal court order prohibiting him from making        

misleading infomercials and misrepresenting his book, The 

Weight Loss Cure They Donôt Want You to Know About.  

Since 2004, he aired the infomercial more than 32,000 times 

and sold 850,000 copies of the book.  

You may not have been caught by this scam, but chances 

are youôre succumbing to all kinds of other scams, including 

ways that thieves could be stealing 

from you. 

A few questions to begin: 

1. Is your primary email with 

Gmail, Yahoo, or another free ISP? 

2. Do you send cartoons,         

anecdotes, or greetings with embed-

ded graphics that you receive from 

someone else to friends and relatives?   

3. Do you tell your Facebook 

friends when youôre planning a trip, 

or post photos from your travels on 

social media? 

4. Do you automatically click    

on any URL sent to you by a friend  

or relative? 

5. Do you rush to take advantage 

of any free offer you hear about on 

TV, online, or in print? 

This isnôt about Edward 

Snowdenôs revelations and NAS   

spying on people. Rather, itôs about 

how vulnerable all of us are to       

ongoing scams.  

Here are a few rules to consider: 

1. Register your own domain 

name, and link your email account 

to that. This keeps you from being 

vulnerable to the way ñfreeò services 

share your email address, along with 

your preferences, shopping habits, 

and anything else you do online. 

Another reason to link your email to your website is that 

this is a permanent email address, which will never change if 

you decide to change providers, or if your ISP is bought out 

by another. Iôm always dismayed to see how many profes-

sional writers are using Gmail or Yahoo email addresses. 

2. Every time you forward a bulk message from     

someone else, especially if it contains a cartoon or          

embedded graphic, photo, video, or URL, you are exposing 

your email address to potential spammers. These are not 

ñfreeò for anyone to use. Someone created these, and they 

have either been pirated or have been deliberately circulated 

widely in order to ñscoopò email addresses. 

3. Posting your location to Facebook at any time is 

dangerous. By letting everyone who sees your posts know 

that youôre away, youôre letting potential thieves know your 

home is unoccupied. Photos from your destination just       

reinforce this, and give scammers the opportunity to send    

the ñIôm in trouble in a foreign country and need moneyò 

emails to your entire address book. 

The time to tell your Facebook ñfriendsò about your trip  

is after you return. But be careful about not adding informa-

tion about where and when youôre spending your next holiday.   

4. Spammers and scammers are becoming much more 

sophisticated. They can now use ñphishingò techniques to 

send messages that appear to be from your email address.   

Often the subject line looks           

innocuous: ñThis will interest you,ò 

or ñTake a look at this.ò The key to 

identifying these is that the body of 

the message contains nothing but a 

URL. Nobody is going to send you    

a link without explaining why. So 

never click on these! If you have   

any doubts, email the sender       

separately (donôt hit reply!) and ask  

if he/she sent you a link. Chances are, 

this is either an ad for some product 

or a link to a malicious virus or    

Trojan horse. 

5. Before you send anyone your 

hard-earned money, wait until the 

item is available in stores. Iôve been 

delighted recently to see so many TV 

news shows include a segment about 

ñas seen on TVò gadgets, 

or have a consumer      

reporter who tells us if 

some of these advertised 

products really work.   

Discounts, free shipping, and ñget 

two for the price of oneò offers are 

just ways to get you to buy on       

impulse. If the price is inflated         

to begin with, these offers are no  

bargain. 

Now, back to the diet book and 

Kevin Trudeauôs infomercials. I find 

it sad that so many prominent people who are familiar to us, 

most of them actors and actresses, but also others who have 

even more impressive credentials, are shilling for some    

product or service.  

Do I need to remind you that there is no miracle diet?    

No magic facelift without surgery, no special machine that  

can reshape your body without exercise, no miracle cure for 

back pain or any other common ailment?  

Sorry, but the pundits were right: There is no free lunch. ʍ 

 

No Free Lunch 
By Barbara Florio Graham 

Barbara Florio Graham has won awards for 

fiction, nonfiction, humor, and poetry, and has 

written for magazines and newspapers across 

North America. The author of three books, Five 

Fast Steps to Better Writing, Five Fast Steps to 

Low-Cost Publicity, and Mewsings/Musings, 

she served as Managing Editor for Prose to Go: 

Tales from a Private List. Her website,        

http://SimonTeakettle.com, contains lots of free 

information about publishing (and cats!). 

 

 

http://simonteakettle.com/
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Today, itôs not enough to write wonderful books ð an author 

must also cultivate an audience for those books. I have been      

published by major mainstream houses as well as self-published, 

and whichever path you choose, you need to find your audience.  

Colleagues of mine in the mainstream publishing industry tell 

me the average mid-list author is lucky to sell 1,000 copies of a 

title ð even with the influence of a major house. Statistics show  

that sales figures for self-published authors are almost identical. 

Approximately a million books are   

published every year. How does one 

stand out in this enormous crowd? 

Interestingly, today when approach-

ing a major publisher one must not only 

have a stellar manuscript, but also a 

large virtual audience and detailed    

marketing plan already established. So 

whichever direction you travel, having 

an impressive virtual pawprint is a must.  

How does one develop that         

audience?  

There are so many approaches         

to virtual marketing that it is easy to    

become bogged down by too many    

promotional avenues and end up chasing 

oneôs tail. This is my  advice:          

KEEP IT  SIMPLE . 
Have an impressive website, and not merely a simple blog. 

After that, most virtual marketing should be geared to driving   

people to that website.  

Target your audience and develop relationships. This is fairly 

easy with Facebook, Twitter, Goodreads, Library Thing, Kindle 

Boards, and a myriad of online websites and discussion forums. 

With the multitude of social networking sites online, pick   

perhaps three to focus on; otherwise it is easy to get lost. Donôt   

use the sites to advertise your work, but use them to cultivate    

relationships with readers.  

For the first year of my own promotional efforts, I posted often 

on Facebook and managed to amass approximately one thousand 

ñfriendsò whom I felt would find my books interestingðpeople    

of common interests. All my posts were about my books and many 

were most creative. I posted book teaser videos, fun photos and 

bios of fictional characters, five-star reviews, links to interviews 

with me, links to my blog posts, whimsical and witty excerpts  

from my novels, and, of course, links to my fabulous website.     

No one ever responded, commented, or even hit the ñlikeò button.  

I was beginning to think not one soul was seeing my posts. (Either 

that or I wasnôt nearly as clever as I fancied myself.)  

Then one day I posted a funny incident that had just occurred 

about a spider jumping from my sun visor into my face while I  

was driving. Oh my goodness! The response was simply          

overwhelming! All of a sudden, my Facebook ñfriendsò saw me   

as a human being. That was the major turning point for me. I began 

reading their posts (fancy that!) and responding to them. I started 

asking my Facebook friends for advice on character names and plot     

developments. I held contests to help me find titles for my books. 

In other words, we began to interact. Facebook was no longer   

simply a way to promote my work. I actually became friends with 

many of my followers. That was the turning point in my career,    

as well as a major turning point in my life; I befriended the most 

fascinating people! 

The other two sites I chose to frequent were Twitter and a   

discussion forum of my own that I developed as an adjunct to     

my website. 

I also began to collect email addresses for a permission-based 

mailing list. (Do not just add every email you come across to your 

own lists as the fines for sending spam are enormous.) Then I    

created an entertaining eNewsletter and sent it out once a month. 

My company of choice for newsletters was Constant Contact,    

although now there are many more to choose from. 

Regular blogging is another way     

of building your audience, but blogging 

alone wonôt accomplish much unless 

people read your posts. As with a     

website, you must drive people to your 

blog. Most successful authors who blog 

attach the blogs to their websites, rather 

than just have stand-alone blogs. It is 

more impressive and professional. 

One giant mistake I made along the 

way was spending too much time      

marketing and not enough time writing. 

My virtual marketing coach eventually 

admonished me to spend 20 percent      

of my time marketing and 80 percent 

writing. One very successful writer 

whom I greatly admire suggested a    

formula for success: prolific = lucrative; and it does seem that 

those writers who publish a lot of books are more successful than 

those who publish a few and spend all their time promoting them. 

After several years of following this advice, I have a virtual 

pawprint of approximately 50,000 people. My marketing strategies 

and website have been featured in books and articles about virtual 

book promotion. One reviewer labeled my website as ñDevinôs 

Disneylandò because I have so much entertainment built into the 

site: videos, two blogs, a discussion forum, a multitude of book 

excerpts, a ñfree fictionò section where I post fun stories for people 

to enjoy, pages where I feature photographs and bios of my       

fictional characters, details about animal rescue projects Iôm      

involved with, my own gift shop where I sell items that relate to 

the subject matter in my novels, contests, links for purchasing my 

books, and widgets for people to sign up for my eNewsletters.        

I have enormous plans for expansion of the site which are too  

complex to go into here, but the point is that I make sure my    

website is a fun place to visit. 

All the marketing Iôve done has been accomplished on a   

shoestring budget. I built my own website utilizing user-friendly 

templates. My blog, gift shop, and forum were created the same 

way. My biggest expense has been for URLs which I forwarded   

to certain pages on my website to enhance visibility. One does    

not need to be tech savvy to accomplish any of this. 

We authors should be about entertaining our audiences,        

not just via our books, but with everything we do online. The   

competition is fierce and we must find ways to stand out, get    

peopleôs attention, and make ourselves interesting. Then maybe 

theyôll take a chance on buying our books. 

This article wouldnôt be complete unless I invited you to visit 

Devinôs Disneyland: www.DevinWrites.com. See you there! ʍ 

 

Copyright © 2014 Devin O'Branagan. All Rights Reserved. 
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As a professional writer whoôs trying to become a known 

quantity in the media, you need every inch of coverage you can 

possibly generate. Whether itôs because at some point youôd 

like to syndicate your columns, or build a platform as a book 

author, or simply garner some high-paying commercial copy-

writing gigs, you need to get the mediaôs attention. And itôs not 

about waiting for news to happen: You have to MAKE news.  

 

Just DO it! 
First of all, get a website. A good one. If you canôt do it 

yourself, hire a truly talented teen (many would do it for free, 

just for the kick of it; others would be thrilled to make money 

doing something they really enjoy), or find a college intern 

who needs some work for her or his portfolio, or tap a col-

league with coding skills. But you create the content (at least 

the copy). Havenôt written for the Web before? There are a few 

excellent resources to guide you ï just Google ñhow to write 

for the webò and youôll be amazed at what comes up! 

 

But What Goes In My Online Newsroom? 
Your online newsroom is where the media ï editors,      

reporters, program directors, and photo editors ï will come to 

find out more about you and/or your book. Donôt disappoint 

them, because they wonôt come back. Give them what they 

need the first time they come looking for it, and youôll become 

a valuable resource. Remember this one guiding premise when 

it comes to constructing your online newsroom: Tailor         

everything you do on the pattern of making the job of reporters 

and editors easier. They will love you for it and count on you 

again for future stories. 

Youôll find some excellent, current information regarding 

online newsrooms at http://www.tekgroup.com/research/. You 

can download free survey results (in very impressive graphic 

chart form) on 

ð The Top 20 Elements to include in your online      

   newsroom 

ð The Top 10 Reasons to have an online newsroom 

ð The Top 5 Functions of a successful online newsroom 

Think about stuff youôre doing that might be newsworthy  

if you were to connect it with your book. You donôt have to be 

a high-powered, mega-celebrity author to qualify. Every time 

you do something even remotely related to your bookôs topic, 

with a bit of imagination, these activities and experiences can 

be turned into news releases. Better yet, think ahead and with   

a mind toward tailoring things you might do anyway to dovetail 

with your book promotion. Turn otherwise mundane or ho-hum 

activities into newsworthy events that plug your book. 

Consider everything you do a potential newsmaker, and 

carry your digital camera with you. Take photos in high resolu-

tion (so they can be used in print and not just on the Web), give 

them captions, and post them in your online newsroom. 

Itôs like when the river floods here: Iôm truly sad that many 

people are suffering, and I work my butt off with our EMA to 

help them as much as I can. But I donôt let that get in the way 

of issuing news releases that tie my book in to the events, and 

posting them in my online newsroom. It works ð my book 

sales go up. How does it happen? Reporters and editors start 

searching for experts to call about the flooding, and my site is 

optimized with relevant keywords for this kind of searching. 

Potential readers also do the same thing, because the flooding 

increases peopleôs awareness of, interest in, and curiosity about 

what Iôve already written about, and they want to learn more by 

buying my book.   

 

Recognizing the Opportunities 
Sometimes the silver lining in a bad situation is actually  

for YOU ï you just have to see it when itôs there. THAT is 

what an online newsroom does. Itôs not just about having it    

sit there. Itôs about populating it with stuff the media finds 

newsworthy, freshening it up regularly, and sending out emails 

to let them know when youôve posted something new. Much 

like a blog, but more about news than opinion.  

Itôs not a natural way to think ï you have to develop a 

sense for it like a PR person would ï but itôs very interesting 

and challenging. And it definitely works. ʍ 

Why Offer An Online Newsroom? 
By Mary Shafer 

CWA member Mary Shafer 
leverages her quarter-
century in marketing and 
20+ years in the book pub-
lishing field to guide writers,         
authors, and indie publishers 
around the obstacles to 
greater success in their      
careers. Learn more at       
IndieNavigator.com, at     
indienavigator on Twitter 
and Facebook, and at 
LinkedIn.com/in/

http://www.tekgroup.com/research
http://www.tekgroup.com/onlinenewsroomsurvey/
http://www.indienavigator.com/
https://www.linkedin.com/in/maryshafer
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Both new writers and experienced authors find the idea     

of animal viewpoint appealing, but the technique is much more 

difficult than you might think. Today nearly every genre, from 

YA and romance to horror and mystery/thriller, will INCLUDE 

an animal character, often with his/her own chapters and story 

line. 

There are times I cringe when reading some books, though. 

Personally, Iôm not a fan of ótalkingô animals, but it can be 

done very well, particularly in urban fantasy. After 

all, human shape shifters simply take on the       

appearance and characteristics of a particular     

animal, and therefore retain much of the human 

traits. Before anything else, decide if your character 

will be a ñtalking person in a fur coatò or actually 

more animal-centric, and be consistent. 

If you want the animal character to be as real as 

possible, you need to know the animal. Avoid these 

ñpet peevesò so you wonôt hiss off your readers. 
 

Body Conformation 
Be familiar with the real animal. Whatôs the 

creatureôs size, weight, lifespan? Stalker or grazer, 

runs down prey or ambushes ankles, is a vegetarian 

or carnivore? Animal bodies evolve to best suit survival, so 

understanding whatôs on the dinner table offers you lots of   

material for characterization.  
 

How They Communicate 
We very easily fall into the habit of giving voice ï literally 

ï to animals. But it can be much more challenging, rich, and 

unique to put yourself into their ñpawsò and communicate in    

a species-appropriate way.  

Think beyond vocalizations. Thatôs just a tiny portion of 

most animal language. Cats and dogs, for example, ñspeakò 

with body language of tail semaphore, ear position, body juxta-

position (facing forward or sideways or leaning back, play bow, 

tummy up, meta-signals, etc.). They even ñspeakò with the  

position of whiskers and elevation of the fur, as well as scent 

signals. Cats rub against and scratch objects as well as use pee 

and poop to communicate with scent. Donôt limit yourself to 

whines, hisses, screams, and the like. Whatever creature popu-

lates your stories, be sure to include its naturally rich language. 
 

Sensory Ability 
Many of us ï myself included ï tend to rely in our writing 

on sight. Animals also have great vision, but remember to take 

into account the literal viewpoint of the critter. A cat thatôs only 

eight inches tall wonôt see the same panorama as a human that 

stands over five feet. Also, cat and dog field of vision is very 

different from that of people.  

Find out about the visual acuity ï are your animals       

nearsighted or farsighted, do they see the same color spectrum 

or have better/worse acuity at night? 

Smell, sense, and hearing acuity are much more important 

to cats and dogs than they are to people. The same is true for 

most animals. Again, find out what range of hearing your critter 

has, and be sure to use that in your animal point of view. An 

animal character can have what seems nearly super-powers    

by ñsmellingò fear, for example, or being aware of emotional 

changes in others. My dog viewpoint character can hear         

the other side of phone conversations ï he doesnôt always    

understand it, but he hears and the reader gets to eavesdrop. 

Use this in your viewpoint to great effect.  

Donôt forget touch. Each hair that makes up    

the fur is seated deep in the skin next to        

touch-receptors, so even air currents and changes 

of barometric pressure can be detected.  
 

Emotional Life of Animals 
We know today that our animal companions  

appear to experience what looks like very similar 

emotions that humans feel. Fear, grief, joy,    

sorrow, depression, and more can be expressed 

with your animalôs language and behaviors. As 

writers weôre told that our heroes must change, 

and we strive to include character arcs in all 

those who people the pages of our stories. Donôt 

forget the animals.  

In my first thriller, one of the catch phrase descriptions is, 

ñA dog finds his true purpose ï when he disobeys.ò The dog 

character, a trained service dog, has been taught to follow the 

rules but comes to the point where he must go against his     

humanôs wishes to save her life, and thatôs a turning point for 

him ï that he can still be a good-dog even if he doesnôt follow 

the rules. He has to develop learned-disobedience, vital to 

every successful service dog.  

Make every effort to do justice to these furry characters, 

give them a story goal, define what they want (but canôt have) 

and allow them to struggle ï just as the human characters in  

the novel struggle, fail, and ultimately succeed. When writing 

animal viewpoint characters, make them as real as your human 

characters and youôll develop an animal-loving readership that 

will follow you anywhere. ʍ 

ά!bLa![έ th±Κ  
Pet Peeves from a Behavior Expert  

By Amy Shojai, CABC 

 

Amy Shojai is a certified animal behavior consultant and the award- 

winning author of 26 bestselling pet books that cover furry babies to 

old fogies, first aid to natural healing, and behavior/training to 

Chicken Soupicity. She is the puppies expert at puppies.About.com 

and the cat behavior expert at cats.About.com and has been featured 

as an expert in hundreds of print venues including The New York 

Times, Readerôs Digest, and Family Circle, as well as national radio 

and television networks such as CNN and Animal Planet.  

She is also the author of the critically acclaimed dog viewpoint 

thriller LOST & FOUND and  the sequel, HIDE AND SEEK. 

(Originally posted on the Writers and Authors Blog) 

 

 

http://puppies.about.com/
http://cats.about.com/
http://www.shojai.com/Lost-Found
http://www.amazon.com/Amy-D.-Shojai/e/B000APBYV4
http://writersandauthors.blogspot.com/2014/06/animal-pov-pet-peeves-from-behavior.html
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My favorite books as a kid were all about talking animals. 

As I got older, it got harder to find those sorts of books. Sure, 

thereôs the occasional piece of science fiction with animal-like 

aliens, or the offbeat literary novel from the point of view of an 

animal, but, mostly, talking animals are seen as kid stuff in our 

culture. So, when I set out to write a serious, hard science-

fiction novel featuring talking otters as the main characters... 

Well, I was breaking new ground as far as I knew, and I had to 

make up the rules as I went along. 

Since then, Iôve learned that thereôs actually a name for the 

genre of fiction I was craving, and thereôs a whole community 

of readers, writers, and publishers whoôve 

put a lot of thought into how that genre 

works. I was ecstatic when I discovered the 

furry genre. Finally, I wasnôt alone, writing 

about otters with spaceships. 

There are a couple of different kinds of 

furry fiction. Perhaps the most mainstream 

is óthe secret life of animals.ô These stories 

are usually set in our normal world, and 

talking animals coexist with humans who 

are simply unaware of the dramatic tales 

unfolding around them (e.g., Watership 

Down by   Richard Adams and Charlotteôs 

Web by E.B. White). Animals in these sto-

ries often are only slightly anthropomorphic. 

They can think and talk like humans, but 

theyôre otherwise normal animals. 

The other extreme of furry fiction      

features animals who are so thoroughly    

anthropomorphized that the differences    

between different species have become 

largely aesthetic, possibly metaphorical. 

Foxes date bunnies; elk work in office buildings with mice. 

Instead of coexisting with humans in the normal world, these 

anthropomorphic animals replace humans. In this kind of      

fiction, the different animal species are merely different flavors, 

adding texture and color to characters in simple symbolic   

shorthand (e.g., Maus by Art Spiegelman and Save the Day    

by D.J. Fahl). 

When writing speculative furry fiction, itôs possible to fall 

into these extremes. You could tell the story of the first      

colonists on Mars from the point of view of their pet cat. Or, 

the first colonists on Mars could be cats with no explanation 

given for their furriness. However, I love the stories that fall   

in between, and I like it best when those stories have an answer 

to the obvious question: Why can the animals talk? 

This question has been explored so much by the furry   

writing community that some people feel it doesnôt matter   

anymore, much like the question of faster-than-light travel in 

mainstream science fiction. How does the FTL drive work? 

Who cares? It just does. However, the type of FTL drive in a 

sci-fi universe determines the sort of story that can be told 

there. Similarly, the type of anthropomorphic animal            

determines a great deal about a sci-fi universeôs history and 

culture. So, itôs worth knowing the tropes. 

The oldest trope is parallel evolution. See, those          

golden-furred, feline bipeds who live in family groups with  

one male figurehead where the females do all the work... Those 

arenôt lions. Theyôre aliens. From a different planet. They just 

happened to evolve to be really similar to lions (e.g., The Pride 

of Chanur by C.J. Cherryh). This is a great rope. Itôs easy to 

use and widely accepted. 

Another answer to the question, óWhy can the animals 

talk?ô is that they were genetically uplifted by humans (e.g., 

Startide Rising by David Brin). This is my personal favorite.  

Of course, it raises its own question of óWhy?ô Were we      

designing soldiers, slaves, or simply companions? Are they 

treated as equals? If so, did they have to fight for their rights? 

How long did that take? Different answers 

to these questions lead to wildly different 

universes. If we were designing soldiers, 

then the talking animals are probably      

larger, predatory species (e.g., Forests of the 

Night by S. Andrew Swann). If we were de-

signing obedient slaves, they might be dogs 

or a docile species like bunnies (e.g., Shipôs 

Boy by Phil Geusz). 

A final possibility is that the animals 

actually are humans who have drastically 

modified themselves (e.g., The Book of  

Lapism by Phil Geusz). In this case, the  

species of animals will be chosen by       

individual characters for personal reasons. 

Individuals who choose to modify        

themselves so extremely are likely to be 

rich, eccentric, socially outcast, or part of a 

fringe subculture. 

And, of course, all of these answers can 

be adapted easily to fantasy universes by 

replacing science with magic and scientists 

with wizards. 

As you can see, explanations have been developed that will 

fit anthropomorphic animal characters into almost any piece of 

speculative fiction. And, from fantasy to space opera and near 

future hard sci-fi, most speculative fiction can benefit from the 

color and texture added by a few talking animals. Besides, they 

just make reading more fun. 

So, now that youôve learned the basic tropes, go forth and 

add anthropomorphic animal characters to your speculative  

fiction! ʍ 

Writing Furry Speculative Fiction 

By Mary E. Lowd 

Mary E. Lowd is a science-fiction and furry writer in Eugene,       

Oregon. She lives in the Raptor Nest with her husband Daniel,  

daughter Elaine, son Wesley, four cats, and three dogs. Her fiction 

has been nominated 13 times for the Ursa Major Awards. Sheôs a 

member of SFWA, the Furry Writersô Guild, and CWA, and co-chairs 

the Wordos. Her book Otters in Space, a 2010 Ursa Major Award 

nominee for Best Anthropomorphic Novel, is available for sale at 

FurPlanet and Amazon. See Maryôs work at http://marylowd.com/. 

Email Mary at mary.lowd@gmail.com. 

(Originally published in Jester Harleyôs Manuscript Page) 

 

 


